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MaGiIC Design Competition: Plastic

Design Brief

This design competition uses fashion to make a statement that
waste is a resource and a means to divert non-recyclable plastic
from oceans, land lIs and incinerators. Teams of design students
will reuse soft plastics (which are di  cult to recycle) to create
prototypes of fashion items bags, bicycle raincoats or home
accessories. The winners of this competition will be selected to
join MaGiC Experience, a one-month sustainable design
experience working with international design professionals and
other bright green minds.

Inspiration: The Plastiki

1. Sign up for the competition now at ww.joinmagic.org Expedition
. . The MaGiC Design Competition is now
2. Select reused plastic materials in its second round (check out winners
from the rstround here). Our
3. Design a fashion item inspiration for this competition for
reusing plastics came from one of the
4. Create a prototype world s great adventures, the Plastiki

Expedition which is happening right
; i ; now! David de Rothschild and his team
5. Submit photos and description of your prototype online are traversing the Paci ¢ in the Plastiki
before June 15 a boat made with plastic bottles. Read
more about it here.
6. Winners join MaGiC Experience
The Plastiki Expedition uses adventure
to draw the world s attention to waste
as a resource; in the MaGiC design
competition, we Il use fashion. We
know from our work that fashion
design is a great place to start
rethinking waste, treating it as a
resource instead of just something to
throw away. Unlike other elds, fashion
design deals quite directly with the
actual materials, so, inspired by the
crazy adventures of the Plastiki, we re
launching a new fashion design
competition with our MaGiC program,
this time focused entirely on using
plastic as a material. The idea is to work
with soft plastics, like the material from
banners and plastic bags, to create
new, innovative fashions. We re looking
for striking, unique, and functional
designs that re ect sustainable
principles and will be attractive to
customers. (continued on next page)
















